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Skill Builder Quiz: Assess the Power of Your Email Marketing

Do you think your email outreach is as effective as it could be? Take our quiz and find 
out.

Businesses have used email to market for more than a decade, and research shows it 
still is one of the most powerful forms of outreach. It is so effective that in a recent 
AT&T survey, more than half of small and medium businesses — 51% — said they plan 
to do more email marketing in 2012*.

But email best practices that worked a decade ago may not work now, especially with 
the growing use of mobile marketing and social media. To keep pace and continue to 
net results, it is important to follow current best practices and be willing to evolve
your approach.

Answer the following questions to assess your email marketing know-how. Then, tally 
your score and see how you can improve your efforts:

1. What type of content should you use most in email newsletters?
A. Educational content that relates to your business, such as recipes, car care tips or 

gardening articles.
B. Updates about your company, including promotions, new hires and quarterly sales.
C. Promotional content, such as photos of new products, customer testimonials and 

special offers.

2. How can you make it easier for subscribers to read your newsletter on their 
smartphones?
A. Reduce large images, shorten articles and leave space between Web links.
B. Avoid images and other non-text elements altogether and use only text.
C. Leave the design as-is since it’s easy to view all types of content on today’s 

smartphones.

3. How can you integrate social media into your email content?
A. Include links to your social media profiles in your email communications and a sign-

up box for your email list on your social media pages.
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B. Include a sign-up box for your email list on your social media pages, link to your 
email communications in your social media profiles and review your social media 
pages regularly for topics to write about in your newsletters.

C. Include a quick mention of your social media pages in your newsletter.

4. What can you do to improve the response rate to your email blasts?
A. Offer discounts in every email you send out.
B. Change the frequency of your emails; for example, switch from once a week to twice 

a week or from daily to weekly.
C. Segment your subscribers and send targeted emails based on their demographics, 

interests and purchase history.

5. How should you write your email subject lines so readers want to open them?
A. Hint at the content of your emails to try to entice subscribers to click on them.
B. Briefly summarize the content of the email and the benefit for subscribers.
C. Exaggerate the contents of your email; for example, “Our biggest sale ever!”

6. What can you do to get your main offer, or call to action, noticed?
A. Place it in a colorful, eye-catching graphic to make it stand out.
B. Use bold-colored text or an interesting font to draw attention to it.
C. Place it high up in your message along with other key content.

7. What is the best way to grow your mailing list?
A. Purchase a list of email addresses from a list broker or a company that collects and 

sells marketing information.
B. Include a link to your sign-up page in your social media profiles, Web site and

customer receipts.
C. Post fliers in the neighborhood near your business asking people to sign up.

8. What should you do when someone subscribes to your email list?
A. Send an email asking them to confirm their subscription and specify their 

preferences, such as how often they want to be contacted.
B. Do not email them right away, but include them in your next email blast.

C. Send an email confirming their subscription and thanking them for signing up.

9. What is an effective way to re-engage subscribers who have not opened your 
emails in a long time (i.e., six months or longer)?
A. Send an email that asks what you can do to make your messages more relevant and 

include a coupon toward their next purchase. 
B. Review your bounced emails to see whether your messages are being delivered.
C. Try finding an alternate email address for these subscribers in order to reach them.
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10. How can you extend the reach of your email campaign?
A. Include a forward-to-a-friend link at the bottom of your messages.
B. Complement your email campaign with text, voice and other forms of marketing.
C. Email customers who have not yet subscribed and ask if they would like to join.

Tally your score
Review your answers for each question and add up your score:

1. What type of content should you use most in email newsletters?
A=2 points, B=0 points, C=1 point
While newsletters should include some promotional content, such as new products or 
services and special offers, they should primarily deliver useful information for
your subscribers.

2. How can you make it easier for subscribers to read your newsletter on
their smartphones?
A=2 points, B=1 point, C=0 points
Pare down your newsletter for mobile users, but don’t make it dull. Include ALT tags, or 
image descriptions, in case subscribers have images turned off.

3. How can you integrate social media into your email content?
A=1 point, B=2 points, C=0 points
Cross-promoting your social media and email marketing efforts can strengthen 
community around your business. Monitoring posts from your social media followers 
can help you create more relevant email content.

4. What can you do to improve the response rate to your email blasts?
A=0 points, B=1 point, C=2 points
Segmenting subscribers using list management software can help you target them with 
highly relevant messages. Changing the frequency of your emails may work if you are 
currently emailing too often or infrequently.

5. How should you write your email subject lines so readers want to open them?
A=1 point, B=2 points, C=0 points
Keeping subject lines vague may annoy subscribers if they are not interested in your 
message. Stretching the truth may lead subscribers to question your integrity.

6. What can you do to get your main offer, or call to action, noticed?
A=0 points, B=1 point, C=2 points
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Placing your offer near the top of your email allows subscribers to see it in their email 
program’s preview pane. Using graphics for your call to action may render it invisible to 
some smartphone users.

7. What is the best way to grow your mailing list?
A=0 points, B=2 points, C=1 point
Your current customers and prospects are more likely to act on your emails than people 
who have no relationship with your business. Buying addresses from a list broker and 
emailing without the consumers’ permission may lead to spam complaints.

8. What should you do when someone subscribes to your email list?
A=2 points, B=0 points, C=1 point
Using double opt-in — asking subscribers to confirm that they want to receive your 
emails — can lead to better response and engagement. Asking subscribers to provide 
their preferences can help you target your emails more effectively.

9. What is an effective way to re-engage subscribers who have not opened your 
emails in a long time (i.e., six months or longer)?
A=2 points, B=1 point, C=0 points
Review bounced emails regularly to identify problems with deliverability. Trying to reach 
a subscriber through an email address they have not given you may violate spam laws.

10. How can you extend the reach of your email campaign?
A=1 point, B=2 points, C=0 points
While making it easier for subscribers to share your messages can indeed extend your 
reach, using email as one part of a larger marketing mix helps ensure you’re reaching 
prospects who primarily use text, voice and other forms of communication.

Scoring
16-20 points: Congratulations — you’re an email marketing pro! Review any items you 
received 1 or 0 points on to see how you can improve your results even more.
10-15 points: You are doing many things well in your email marketing, but you can 
make some changes to help your program become more profitable. Deploy the tips 
provided along with the questions you didn’t score well on to make some 
enhancements.
0-10 points: Don’t despair. Use the strategies from this quiz to start improving your 
email marketing efforts.

Integrate your email strategy into an effective mobile marketing program. To learn more, 
visit Azar & Associates at www.azarandassociates.com.
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*The AT&T SMB eCommerce Survey was conducted online among a representative sample of 302 principals of 
companies with 1 to 500 employees in the United States by Bredin Inc. between September 6 and 12, 2011. The 
survey had a margin of error of +/-5 percentage points at the 90% level of confidence. Respondents are weighted to 
very small businesses (under 20 employees), followed by small (20-99 employees) and medium (100-500 
employees) businesses in a range
of industries.
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